Speeches:

The Basic Outline

Tell them what you are going to say, say it, and then tell them what you said.

1.) Grabber – something that will capture the audience’s attention. (see following notes for how to begin)
2.) Greet the judges, audience etc.
3.) Thesis – main idea or argument. [What you are talking about.] Overview of your main points

4.) Body (Middle) 
Main point One (Plus supporting statements)

Main Point Two (Plus supporting statements)

Main point Three (Plus supporting statements)

* Usually you will not have more than 3 points

5.)  Conclusion (End) i) Reference to the thesis




  ii) Review of main points (if necessary)



  iii) A strong finish.

Finishing Strong – save some energy for the finish. Summarize your thesis and main points in an interesting way and try to link back to your grabber. This provides a frame and leaves the audience with a sense of completeness. You may urge action or point to the future (if appropriate). It should not be weak rambling, or incomplete. (Question or alliteration can be effective)

Remember: Ask Yourself -> Is it: Clear?

        Concise? (Don’t ramble)




        Coherent?
        Complete?




        Convincing?

HOW TO BEGIN A SPEECH

An introduction to a speech is a necessity. Every speaker has the audience’s attention when he or she rises to speak. If they lose the attention, it is after they begin to speak.
INTRODUCTORY REMARK 

1.) To gain the attention, arouse the interest and excite the curiosity of the listeners.


A) By telling a story 

“Annie had no idea anything was wrong. The behavior she saw and followed in her house seemed quite normal. Then she took a special class in school. From then on her world was to turn upside down.

Mr. Chairperson, honorable judges, fellow contestants, teachers, parents, and students, Should We Have Personal Safety Programs in our Schools?  

B) By referring to a recent incident that the audience is familiar with.

 “Very few people have not seen the movie, Home Alone. It was really funny. Not nearly as funny, however as the couple from Chicago who recently went on vacation to Florida without their kids. While they were away frolicking in the sun their three children stayed home, alone, under the care of the oldest: a nine year old girl.


Mrs. Chairperson, etc., it’s about high time that Proper Parenting became an issue in this country.


C) By using a quotation


       It was Piaget, who once said, “A child must pass through a certain number of changes characterized by ideas which will later be judged as erroneous but which appear necessary to reach the final solution.”

Mr. Chairperson, etc., we really can’t get anything out of life without recognizing that Mistakes Help Us Grow. 

D) By using a novel, idea, or striking statement to arouse curiosity.

“Everyone in this room will eventually face it. And though it’s highly over priced, we’ll never worry about the bill. We even dare it and almost stare it in the face. But even if we escape, it will only catch us in the end, sometimes by surprise.



Mrs. Chairperson, etc., It’s as old as creation. It’s Death.

E) By putting pertinent questions to the audience. 

“When was the last time you helped a neighbor? How many cars-in-trouble-on-the-side-of-the-roads did you pass this winter? Can you remember a time this year when your heart went out to someone in poverty, pain, or hopelessness.
“Mr. Chairperson, etc. We’ve lost HOPE in our economically troubled world, FAITH in our once trusted political leaders, but do we turn our backs on Charity as well.

The Body

     Thesis – what exactly do you plan to prove or outline.

· Your audience must know what the point is where you’re going and how you’ll get there.

· *Can you state for yourself in one sentence what you are trying to prove?
(If you can’t you need to narrow down your topic more)

Body – It must flow smoothly, be interesting, not have too many facts, and personal stories add interest.

1.) Determine major points.

2.) Arrange ideas in a logical order.

3.) Develop you main ideas.

Throughout – be clear. Especially in a speech don’t overload an audience with numbers or technical details.

HOW TO END A SPEECH


Conclusion – The conclusion brings together all the thoughts, emotions, discussions, arguments, and feelings you have tried to communicate with the audience.  Make a summary of the main points, as well as a strong statement that signals the end of the presentation to the audience. The conclusion is the last opportunity to emphasize the point of the speech. When a speaker moves into their conclusion, it should be obvious they are closing their remarks. 

WAYS TO DEVELOP A CONCLUSION
A) A striking anecdote or simile – “How can anyone argue that Personal safety programs will give our young people the wrong ideas? That is like never showing a child the proper way to cross the road for fear that they will try it on their own and get hurt. If children are instructed to cross the road properly, it might save their life just like the personal safety program can protect them through knowledge and understanding.”

B) An emotionalized statement of the main idea – “ Yes, we must take a test to get a drivers license, a moose license, and a firearm license but all we need for a marriage license is a curt “I do” and a signature on a piece of paper. Then we are expected to know exactly how to behave as parents. Surely we should expect more of parents than we do a 16 year-old novice driver or hunter preparing for a two day season.

C) Summary – “Without a doubt our mistakes are as essential to our growth as soil is to plants. Mistakes do not cause us to fail, they help us to succeed. And if we make too many mistakes it is because they were necessary for our ultimate success. As a 13 year-old once said “The more mistakes we make, the smarter we get”.
D) A vivid illustration of the central idea – “And so as relatives and friends and friends throw the final going away-party, the guest of honor is oblivious to their sentiments and concern. Feelings such as these are reserved for the living. There’s nothing left now but a void, a nothingness – a reservation with death.”
E) A call for action – “Let each one of us keep a look out for misfortune and despair. Let us, one by one, add a deed of charity to dispel the mist of hopelessness, fear, and misfortune. And when our critics tell us there’s too much pain and we can’t possibly make a difference, let us stand by the last poor soul we helped and say, “At least I made a difference to him!”
DELIVERING A SPEECH

It is important to appear relaxed. Follow certain guidelines:

1. Rehearse your speech aloud several times – use facial and vocal expression.

2. Take advantage of a recorder and listen to your delivery – be critical and make necessary changes for smoothness.

3. Choose a method of delivery that is comfortable for you – memorize, refer to notes, etc. (Don’t read or personal contact with audience will be lost.)

SPEECH CRITERIA (Considered when marking)
1.) VOLUME – The best speech in the world will not have much effect if it can’t be heard or if the                                                          audience must strain their ears to hear it. 

2.) SPEED – Slightly slower than normal speech. You can slow a little more to emphasize important points.
3.) ENERGY AND ENTHUSIASM - Sometimes the speaker has good speed and is loud enough but there is no energy or enthusiasm. If you share shocking information sound shocked. If you should be mad sound like you are. If you are unexcited, chances are your audience will feel the same.

4.) TONE and PITCH – Besides being very enthusiastic, speakers must also use their voice at different levels. Tone and pitch are achieved when we have highs and lows in our voices. 

5.) PRONUNCIATION – Speakers have no idea what a mispronounced word can do to a speech. One young lady at a district Oratorical contest once gave her impromptu speech on scars. She went on to talk about the different colors of scars and the entire audience was totally perplexed. Later they realized she was talking about “Scarves”.

6.) ENUNCIATION – You may pronounce the words correctly but if you don’t say every syllable then people can be confused. 

7.) AUDIENCE CONTACT –The audience will hang up on the speaker if he or she doesn’t keep in contact with his or her audience. The only way it can be done is with the eyes. By looking at the entire audience, it makes those listening to you feel part or what your saying. Besides, looking down sends your voice to the floor. Keep your eyes moving to all parts of the room. Keep in touch with your audience.

8.) PLATFORM BEHAVIOUR –The way you stand and deliver your speech. Usually, keep your feet about a shoulder width apart and to keep still. You don’t want people watching you twist, turn, wiggle, or shake because it might take away from your speech. If you aren’t planning on making gestures, keep your hands in front of you holding your cue cards. Be solid up there.

ASSIGNMENTS: The Formal Speech
3-4 minutes

· They will be marked based on the rubric given (as a photocopy)

· You may use up to 5 index cards (3x5)

· Write only on front 3 index cards (4x6)

· You may not write your entire speech on the cards 

· Number the cards

· Following your speech pass in your cue cards and a full final copy of your speech.

· Final copy must be double spaced and should have a cover page.

· Practice many times

Impromptus 
– organize yourself in the time you have.

- try to establish a thesis quickly and a couple points you would like to make.

- try to think of a couple supporting ideas or examples.

- if allowed jot a few words down to keep you on track

- Breathe, stick to your plan. Be on time. Finish strong. Make eye contact and sit down. 

Marking Scheme
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E
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VERY FAST OR 

SLOW

NO APPARENT 

ORGANIZING PATTERN


The Role of the Listener

1) Prepare to hear another person’s opinion, to learn, or to be informed.

2) Be prepared to support your peers; do not criticize appearance, mannerisms, or any other aspect of their presentation.

3) Assume a listening posture: sit up, look at the speaker, show you are involved (nod, smile, encourage)

4) Attune your ears- don’t shout “louder” or “speak up” listen harder.

5) Withhold Judgment- don’t listen to the opening and decide to be bored-listen to the entire speech and try to learn something.

6) Think About What’s Next- make mental or even physical notes and positive comments. Be an active listener.

7) Take notes. Include any questions the topic brought to mind.

8) Listen not just to the words but also to the tone and body language-interpret the whole message.
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